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In the last six years, economic
development has shifted a
significant focus from business
retention and attraction to

talent recruitment and attraction.

Available talent is today’s
economic driver.




WHAT RESEARCH SAYS




Globally, employers report the
HIGHEST TALENT SHORTAGE since 2007
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Manpower Group, 2016/2017 Talent Shortage Survey



“The current global talent shortage
worries multinationals more than
revolution or recession, with 66% of
companies indicating talent
shortages are likely to affect their
bottom line in the next five years.”

- MAXIS Global Benefits Network Survey, 2012



“Well-educated young adults are the most
mobile people in our society... developing,
retaining and attracting talented, young
workers is an essential element of a
metropolitan economic strategy.”

“More Evidence on the Migration of Talent,” City Observatory
November 23, 2016



“Over the next decade, 3.5 million
manufacturing jobs will have to be
filled and the skills gap means that

2 million of those jobs will go
unfilled.”

- The Manufacturing Institute, 2015 Report



“In 2015, more than 75% of jobs
required specialized skills; in 1991,
less than 50% did.”

- Closing America’s Jobs Gap, Mary Walshok



WHAT MEDIA SAYS
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Companies Flock to Cities With Top Talent

As businesses decide where to expand and hire, 'people are the naturzl resources’

Millenniais &

How companies are changing old ways to :
attract young workers

Their Monay

by

Jeanne Sahadi  @CNNMoney
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Campaigns to Attract Skilled Workers
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In the fall of 2000, the U.S. unemployment rate briefly hit 10.0¢
Today, we're almost at half that number at 5.5%. A dozen MSAs
the country — mostly in energy-rich areas — are experiencing

unemployment rates of less than 3%. As the labor market tighte

Andrew I.Mne, CONTRIBUTOR
FULLBIO
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: Why Companies Are Returning to Big Cities

companies are having trouble filling jobs for IT professionals,
manufacturing \workers scientists, healthcare positions and oth
Lillad

Ehe New York Eimes

The States That College Graduates Are Most Likely to Leave
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This year's election has forced Americans to take notiee of elass
divisions between workers. And while these divisions may at first ring
of lazy stereotypes — the rural Rust Belt worker without a college
degree and the coastal urban college-educated worker — they're rooted
ina real dynamic. Many of the most skilled workers — young people
with college degrees — are leaving struggling regions of America for
cities, specifically for cities in Southern and coastal states.

There are clear economic reasons for their choice. Dense metro areas
tend to produce more jobs and make workess more productive. Wages,

for all kinds of workers, are also higher.

In theory, these incentives should prompt workers of all levels of
education to move to metro areas. But moving outside one's region is
relatively rare these days, and even more rare for someone without a

college degree.

Maving is actually quite uncommon in advanced economies. The United
States has been one of the exceptions. It has one of the highest rates of
internal migration among advanced econormies, and it has since at least
the middle of the 16th century. 4 study comparing thousands of
American and British census records between 1850 and 1880 shawed

that nearly two-thirds of American men moved across county lines,
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When Your Kid Moves Out West, She Takes the U.S. Economy With Her

Cranes punctuste Austin's skyiine. Startups skip Boston for Denver's downtown, where silver boom-era warshouses

th

are transformed into offices. In San Francisco, technology
engineers revive long-blighted Market Street.

Cities in the West and Southwest are experiencing economic
Growth exceeding records set before the financial crisis. with
young, educated workers creating housing shortages and traf-
fic jams as they drive up wages.

“The decline in manufacturing in the East, combined with an

increase in service and technology jobs. is moving the coun-




“Fifty years ago, companies opened
new locations to be near lumber,
copper or resources needed for their
business. Today, people are the
resources.”

“Companies Flock to Cities with Talent”
The Wall Street Journal
April 12, 2016



Changing Methodology of Ranking Places

Forbes ranks locations based on 14 unique metrics
Increased focus on available talent in 2016

Added new metric this year: volume and
concentration of highly educated millennials

Kurt Badenhausen

Forbes

Forbes

FOR BUSINESS
& CAREERS



WHAT NEW HAMPSHIRE SAYS




“What we have found out is that as we raise
the bar, we're finding it a little bit difficult to
get a pretty good population or a subset of
folks that we can pick from to fill those
needs.”

Peter Haley, business operations leader at GE Aviation’s Hooksett facility
July 31, 2016




“It’s clear that one of the primary concerns
and issues for business leaders in the state is
the quality of the current and future
workforce.”

Todd J. Leach, Ph.D., University System of New Hampshire Chancellor
November 18, 2016
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STATE OF LOUISIANA



A Tale of Two Talent Websites

Q.Q| LOUISIANA

JOB | CONNECTION

www.louisianajobconnection.com

/| LOUISIANA
JOB | CONNECTION

Your job search just
got easier. Post your résumé
and get matched with Louisiana jobs.

First Name
Email Address
Password

Security Question

Last Name

Confirm Email

Confirm Password

Security Question Response

Zip Code

home.,
Gt GUISIANA

www.comehomela.com

The job you want. The place you love.

bome,
Cof GUISIANA

Come home for a career. come home to live. Come home for fun Spread the word.

COME HOME FOR A CAREER. LOUISIANA’S ECONOMY IS STRONGER THAN EVER
AND THOUSANDS OF JOBS ARE AVAILABLE IN A VARIETY OF INDUSTRIES.

Leading companies like these are growing and hiring in Louisiana. Post your résumé on Louisiana
|ob Connection to be matched with the job you want in the place you love.
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http://carlsbadlifeinaction.com/
http://carlsbadlifeinaction.com/

Effective Digital Matchmaking

The Hire Standard
in Job Matching

o
matched
(c R

Iama

job seeker.

Match me with jobs
best suited to my skills.

l Post My Résumsé for Free » l

Iaman
employer.

Connect me with the
most capable candidates.

Post ]obs Today for Free »

.MI yeur mum

o gt e b

Mow here is where the
magic happens.

Rewiew your matches
[ep—
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Q,Q| LOUISIANA

JOB | CONNECTION

www.louisianajobconnection.com




Funny, Informative Social Media Presence

~
>

You need
LouisianaJobConnection.com

Q,Q LOUISIANA

JOB | CONNECTION

The obvious choice.

Louisiana Job Connection.
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YOUR RESIME 1s

TWEETS FOLLOWING FOLLOWERS LIKES

693 92 1,407 32 {2 Follow

La Job Connection @ LaJobConnection - Nov 2

La Job Connection | -== \oving out of Louisiana to find work isn't
@LaJobConnection ¥ F

necessary. Post your résume today to get
matched.
lajob.co/GetMatchedToday

Miss ya! When do you think you'll
move back to Louisiana?

Not sure. Are there any jobs there?

TONS! You should register on
Louisiana Job Connection. They find
jobs for you based on your skills.

Sweet! Checking it out now. o




Encouraging State Natives to “Come Home”

; @gme,ﬁmn&
The job you want. T} [ [ : 4
et e Sl b LOUISIANA

Come home for o career. Come home to live. Come home for fun. Spread the word.

A comeback Story. Meet some of the people who left Louisiana, then returned for a grear job here at home.




A Digitally Robust Campaign

comehomelouisiana | Foliow |

Come Home Louisiana Share your photos of Louisiana using #ComeHomeLA
www.comehomelouisiana.com

723 posts 2,775 followers 2,638 following

Cullen Boudreaux . CraftBeerCullen 116
Walking distance from our new house in Baton Rouge, @magpie_cafe has a
yummy Greek yogurt parfait! #ComeHomeLA
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Branding lowa’s “Creative Corridor”

% lowa's
creative
corridor

¥ 1owa's
gcreohve
ik corridor

#I0WABRAG

ICaDGROUP

Social Media Campaign:
lowa Brag

o Website: www.pickyourpace.com


http://carlsbadlifeinaction.com/

Companies Get Creative to Recruit Talent

i . - S - -
PXC ( n'-[l ';" { Dwacover Jobs About || Comtset | Q

Whlrlpool SO

Wheree 2 lowa
(': Cruative Ccn‘v

- Wi ;Ip@.g S A——

Other Rerources

......

THE PLACE WHERE YOU

PICK YOUR PACE

www.pickyourpace.com




www.pickyourpace.com/iowabrag
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IOWA PRODUCES MORE

ON SATURDAY NIGHTS, ' EGGS THAN ANY OTHER
MJ\‘I)IuEg?l':ll‘J”E?!T%HEFIS‘IE'AERS 'S 0K T0 BRAG STATE IN THE US.

|OWA'S CREA

IOWA CITY IOWA CITY

3RD BEST TOP 10

METRO AREA FOR “MOST AFFORDABLE IOWA HAS THE 6TH HIGHEST

COLLEGE STUDENTS PLACES TO LIVE mg%&usﬁ% LT['“ SI\III'?(;ST
IN THE COUNTRY AND WORK" :
AND THE 4TH LOWEST

UNEMPLOYMENT

Movoto
nu

mws cnsmvemmm ¥ IOWA'S CREATIVE CORRIDOR #I0WABRAG

IOWA CITY IS THE

NO. 1
4 9 0 0 0 BEST CITY FOR
1 AFFORDABLE HEALTH

CARE IN THE US.

L #IOWABRAG

#|0WABRAG #IOWABRAG




Put Story-Telling Capabilities in Hands of
Employers
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PORTLAND, MAINE



Creative Portland

o % i 0
CREATIVEPORTLAND"®

Creative Portland leverages, grows, and sustains Portland’s creative industries, enterprises. and
workforce. As the City’s official local arts agency, we also support artists and cultural
institutions that are central to Portland’s identity, economy, and community.

LiveWorkPortland.org | First Friday Art Walk | 2 Degrees Portland | Creative Space | Fisca

Sponsorships



http://carlsbadlifeinaction.com/

Authentic Text, Images and Tagline

ABOUT CREATIVE PORTLAND « LIVEWORK PORTLAND BLOG + CONTACT US + LOGIN The Happiest City in the East

PORTLAND, MAINE

YES. LIFE’S GOOD HERE. Connect + Visit The City The People The Arts Resources Dq

-

“Portland is a destination for

young people fresh out of
college, highly skilled

professionals,
entrepreneurs—anyone who
wants to become part of

Portland’s distinctive :
Know someone who's

zeitgeist. We welcome creative?
visitors, but what we really

want are new residents who o
by Jennifer Hutchins / We know it's all about talent, getting the right

S h are our sensi b 1 | ities an d people on your team. That's why Creative Portland wants to attract
10,000 people who will contribute to our economy and community.

values.” ")




Interactive Map and City Guide
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GARRISON
NILLS ESTATES

Portland Museum of Art

Maine's cldest and largest art museum

MECA

thought-provoking contemporary art

SALT Institute of Documentary
Studies

gallery displays the work of
documentary students

Your Guide to
Portland

Click around to discover superlative
places that locals enjoy. You can
view everything at once by selecting
the all button, or sort by category to
hone in on what you're after- Each
location has a short description to
tell you why that spot is a Portland
standout.

o St
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n SPACE Gallery

art, music, films, talks, and performances
in two spaces

g

Institute of Contemporary Art at H One Longfellow Square

intimate arts and music venue

n Sanctuary Tattoo and Art Gallery

true tattoo artsts

. 1 \M-vaM
56 )5 Ve’ Portiand -Peal
ﬁ“‘.‘s'
FORT PREY
St k3
< g
2
T

AFine Thing: Edward T. Pollack
Fine Arts

fine art and collectible objects
Running with Scissors Art
Studios

multi-disciplinary artist studios and
gallery

St. Lawrence Arts Center

arts and community center in a restored
church

www.liveworkportland.org




Two Degrees Portland

Welcome to 2 Degrees Portland

Part of Portland's allure is that people are
connected by much less than "six degrees of
separation.” Here, we think it's two.

2 Degrees Portland is a network of people who want to sustain and grow the city's

When Wednesday, November 18, 2015
5:30pm to 7:30pm
Where Mechanics Hall O GetDirections

Interested in hosting a 2° event? Contact Uz

LIVE OR WORK IN PORTLAND?

BECOME A

CONNECTOR »




PORTLAND, OREGON



TechTownPortland.Org

"TOWN PORTLAND

JOIN US IN PORTLAND WHERE WE HAVE ONE OF THE FASTEST GROWING US TECH SCENES

Tweets

DIVERSITYPLEDGIE

Learn more >

Portland Tech [ -

QYN PORTLAND T

Finding Portland
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One Video Launched an Entire Campaign

Finding Portland


https://vimeo.com/65576329
https://vimeo.com/114250742

Industry Collaboration for Common Good

acwonn @ /\PUPPEL O smmie  webtends  Acoulq PDCIES:

CBRE @)JLL O New Relic. @A’/I?Zi% Qsmam @ busgfgmn

gwo Plcozy JIVR DI @TES o @

_ TOWN PORTLAND




A Platform to Attract Industry Diversity

Portland Tech

DIVERSITYPLEDGIE

Learn more >

The underrepresentation of women & communities of color in

tech is a challenge we're taking on collectively in Portland.

ONLY

FEMALE

U.S STUDENTS TOOK THE
ADVANCED PLACEMENT TEST
FOR COMPUTER SCIENCE IN 2013

20% ARE FEMALE

8% ARE LATINO
3% ARE BLACK

33%

OF OUR TECH
INDUSTRY IS




NASHVILLE, TENNESSEE



WorkITNashville.com

worklT

NASHVILLE



http://carlsbadlifeinaction.com/

Innovative Job Search/Find Tech Talent Feature

>working - living > community - entertainment - news & resources

NASHVILLE

WOor

Keywords

Experience

NASHVILLE

Keywords | workliTnashville is the online hub for technology
jobs and information about the Middle Tennessee
region. Create an account to upload your

g e mpany’s jobs today.

Experience

Select Experience




Work-Life Balance Focus

work

NASHVILLE

Cities for Tech Ji
opportunities fol
inspiring and so

sional and club

KO Insights
vy

g Forbes’ Top 10 Best

e you'll also find endless

usic and food scenes to

fings in the a profes-
ation.

!




Fun, Fresh Blog
work

NASHVILLE

BENNETT

entrepreneurl|junior

Sophicware Q: Whe

NASHVILLE'S CHRISTMAS .
FAVORITES Nashville and why?

Japan, but my fathe

It's officially the holiday season in brought the family t

Nashville, and that means a mix of old Tennessee:when 1 v

traditions and brand-new favorites to In 1999. | came to N
get the whole family in that festive Vanderbilt Universi

spirit! Some of Nashville’s most beloved

work

NASHVILLE

became involved in

TECHEVENTS INMIDDLE
TENNESSEE

We talk to a lot of people

--' - ﬁ / f ¢
about what they like most “’ y =
about living in the Y N /.f - /h//
Nashville area - in fact, "%(/" /?h/;\ /L
keeping our finger on the ":y 222 N /8 .
pulse of Middle & P 2( In
Tennessee is part of what
we do. A common theme among the people who call Music City home is
the spirit of collaboration that’s woven into the fabric of our community.
It's easy to build a network here - all you have to do is go out and start

meeting new people. And with that in mind, here are a few upcoming tech

community events to add to your calendar.

INTERVIEWWITHAYUMI

Ayumi Bennett Storytelling newbie

work

NASHVILLE

TECHNOLOGYADVICE BUYS
NASHCOCKTAILTO
STRENGTHEN GROWING TECH
COMMUNITY

POSITIONING NASHVILLE ASAHEALTHIT

HUB

Guest post by Mark Muro, senior fellow, Brookings Institution

Recent Posts

Our weekend picks

Tech events in Middle Tennessee

Our favorite fall festivals

Positioning Nashville as a health
IT hub

Interview with Jason P. Morgan

Recent Comments

Archives

ng priority, attention has begun to focus on the promise of
clusters oriented to IT-powered health care and services.
s ranging from Silicon Valley and Austin to Indianapolis,

gun to execute strategies to strengthen local HIT clusters.

s about the opportunity.

Ennessee Department Economic and Community
landy Boyd joined my team from the Brookings Institution
iscussing Brookings’ new HIT strategy report at the

annual meeting. And this fall, discussions will be deepening

ut Nashville concentrates nationally significant HIT assets

market.




A Dynamic Resource for Unified Messaging

NASHVILLE

A Guide for Recruiting Tech Talent
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INTERNATIONAL
TALENT ATTRACTION
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Talent Montreal

mEm MONTREAL MTL * [ R AR T
INTERNATIONAL INTL ™=vonTreaL Foreign

INTERNATIONAL Investments  Drganizations Qo

GREATER MONTREAL

SREATER AMBITION

Greater Montréal's strategic partner for foreign investment, internationa
organizations and talent.

CONTEST CONTACT MTL

MONTREALER Mantréal Internationsl takes
: promate Montréat's

GROW, THRIVE AND SUCCEED
IN GREATER MONTREAL



http://carlsbadlifeinaction.com/

Recruiting
strategic
workers

Posted & job offer locally
and still haven't found

the right candidate? It may
be time to expand your
recruiting pool and hire from
abroad. International talent

could be the key to helping
your business grow.

4 REASONS TO
WORK WITH
MONTREAL
INTERNATIONAL

Selling the Region to Talent Abroad

LOOKING FOR THAT
PERFECT EMPLOYEE?

Join our next recruitment
mission in Paris !

Come and see how Montréatlats L bolo s s
experienced workers as pa|

Next Recruitin:
PARIS

November 21-22, 2015
Deodline for registrotion

POUR LA CARRIERE ET POUR LA VIE

B 1 Turnkey services

and personalized support

* Your job offers posted and
promoted in the targeted areas

+ Candidates pre-selected based on
your criteria

« Meetings with selected candidates
scheduled for you

* Workshop on immigration
procedures held for participating
businesses

« Information on the benefits of living
and working in Greater Montréal
provided to candidates

+ All logistics taken care of for you

B 2 Conclusive

Results

Since 2010, international rel
missions have succe: Ly
some 80 businesses in the
to:

* Meet more than 13,000
pre-selected candidates

* Select more than 3,000
candidates fora second interview

recruiting missions at an
affordable cost
* Hire more than BOO specialized

and experienced workers

montrealinternational
.com




O,
o Z
NK
<9
=
CN
v D




TalentScotland.com

LOOK AT ALL THE WAYS YOU CAN USE YOUR
SKILLS IN SCOTLAND



http://carlsbadlifeinaction.com/

A Dual-Purpose Perception Study

[
When it comes to Natural envvroqment
moving for work job is your #6 interest

prospects are your [ RS Scotland’s beautiful
#1priority. [ NGNS surroundings and

scenery will impress

Cost of livi is #2 \:/J
ost of living is Our safe and supportive
on your list. Scotland WHAT MATTERS communities mepaexs your
is generally less MOST TO YOU #5 - personal safety
expensive than other is also Scotland’s top
places in the UK priority.

Scotland offers an Public services are your
excellent work/life #4 concern - great education,
balance - #3 on healthcare and transport links
your list of priorities. equal happy, healthy people.

=< TalentScotland

Perception survey results 2013

“As an employer it’s
important to know what
influences and attracts
people to relocate to a
new country for work.
Our perception survey
provides valuable
insight into what’s truly
important to people.
Just as significantly, it

highlights what people
think about Scotland.”




Convenient Collateral for Talent Seekers

ewacGu
Scotlan ation for providing a high quality of life
wit'snowender the country i 3 sought-after destination

2 great Ilfe

that offers

“The quali ty of llfe here IS unbe"lhble

TaIentScotIand

Global Showcasin

heri - i
g

SKILLED IN
SCIENCE’

SKILLEDIN
SOFTWARE?

Progress your
career in Scotland
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TALENT ATTRACTION IN THE
GRANITE STATE




TALENT IN THE

GRANITE STATE




New Hampshire has

The median age in New Hampshire is about

From 2014-2015, the from New Hampshire
to other locations was 25,366 people.

From 2014-2015, the from other locations
to New Hampshire was 25,717 people.

Total growth was at 351 people.

An estimated Granite Staters commute out of
state for work daily.



Talent is moving
FROM NEW HAMPSHIRE to these locations

N/

Top Destinations for Out-Migration

* Florida

* Maine
 Massachusetts
* New York

* Vermont

A/\



Talent is moving
TO NEW HAMPSHIRE from these locations

S\

PN

Migration into New Hampshire by State of Last Residence, 2015
 Florida +1,690
* Maine +2,082
 Massachusetts +9,592
e New York +1,460
* Vermont +1,613



NEW HAMPSHIRE STRENGTHS




Collaborative Partnerships Driving Success

I N
/’;5—3‘,

M&ER NHADEC
MANUFACTURING EXTENSION PARTNERSHIP g Erlf né Eﬁ E)%f};l[l] I;(% I[\)%RNOSSOPRATL: lE_l hxn‘
RSLIYR "HHIEHT[EH
COMMUNITY COLLEGE E““NE".

system of New Hampshire Advancing Innovation

nhworks  stayworkplay

WE'LL HELP YOU FIND YOUR FUTURE N E W HAMPSHIRE




Engaged Influencers on Social Media

* Recruit local influencers to share
positive stories about your
community, especially on social
media

AMERICA’S TOP STATES FOR BUSINESS: Business friendliness

New Hampshire
Ad Economic Development

New Hampshire
ad Digital Ambassad

Hi Paul, :I : ! :I 97K
New Hampshire took the No. 1 spot for Business Friendliness on CNBC’s —

“America’s Top States for Business 2016," released this week. f— TOTAL R EACH
It's no surprise. The Granite State offers a highly accessible government and N EW HA M PS H I R E

one of the lowest tax burdens in the country, not to mention a skilled workforce
and sirategic location in the heart of New England A M B ASSA DO RS
New Hampshire was also recognized as one of America’s 10 Best States To

Live In 2016, ranking No_ 4 in the Quality of Life category, thanks to its
excellent healthcare system, low crime rate and diverse lifestyle amenities.

) )))

rs

Click below to share the good newsl
SHARE NOW - 431000

TOTAL
IMPRESSIONS




Academic Institutions Building
Valuable Clusters

Wil Keene

COMMUNITY COLLEGE STATE COLLEGE

system of New Hampshire

22 Dartmouth FranklinPierce

UNIVERSITY

Southern; =
SAINT ANPELM New Hampsnire
Unuversity

v

University of
New Hampshire




TALENT
ATTRACTION
STRATEGIES FOR
NEW HAMPSHIRE



CREATE A CONTENT HUB



Create a Killer Microsite...or Two

\imagine y MENU
(® pittsburgh.com LIVE WORK PLAY LEARN => HOUSTON

251310pen JobsToday Sattour bSeachiee

== o » —
4 " LIVING  CULTURE & ENTERTAINMENT ~ CAREERS ~ NEWS TOOL KIT STORE ~ CONTACT

— 4 Find Your Houston

‘WHICH NEIGHBORHOOD IS RIGHT FOR YOU?

With a booming, affordable economy, there's no end to the

(¥ )

n your
. : erfect neighborhood. We aske: us what
M e et Our N elg h b 0 rS Lo 'S they love about living In their neighborhood. Take the quiz to see
- A R how your answers match up to theirs — and you just might find
N

your perfect neighborhood.

Wesley Williams.
Director of Land Operations - Title, CONSOL Energy Inc. 4
+ READ MORE {
\ 4
\l
\

* Showcase available industries, sectors and jobs to talent
« Communicate the livability of New Hampshire’s cities


http://carlsbadlifeinaction.com/
http://carlsbadlifeinaction.com/

HOST EVENTS IN TARGET
MARKETS



Host Talent Receptions

Event in areas with high talent flow
Target key demographics/key industries
Bring New Hampshire ambassadors
Make it unique

Partner with local players

Push via social/digital media

Showcase New Hampshire lifestyle

0T

BOSTON

L\ {NIRTHI




PROMOTE LIFESTYLE
ASSETS



“Outdoor recreation is no longer a
‘nice to have’ thing. It is now a ‘must
have’ as leaders across the country
recognize the undeniable economic,
social and health benefits of
outdoor activity.”

- Turning the Economic Development Focus to Outdoors and Recreation,”
Business Xpansion Journal
November 21, 2016



Collaborate Like Crazy

* Tourism partners

 CVB

e Chamber of Commerce

* Non-profits

* Professional networking/social clubs
*  Community groups

O THR WALL STREET JOURNAL
Home World US. Politics Economy Business Tech Markets Opinion Arts Life Real Estate Q
REAL ESTATE | HOMES
ech Jobs, Cheaper Housing: The New Silicon

f
= Cities
of ED organizations have D g e
o . 9
entered into partnerships ”

or combined resources
with other community
stakeholders to enhance
ED efforts in 2016
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= 'ﬁa‘vtll(.lo Maine Wants to Pay For Your Vacation p SUBSCRIBE

0000
Maine Wants to Pay For Your Vacation

by Michael Kaminer ~ June 1, 2016

ABOUT US SHOP NEWS & PRESS

VISIT FOR A WEEK, STAY FOR A LIFETIME

EXPLORE SOME MAINE EMPLOYERS PARTICIPATING IN THE CAMPAIGN:
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Portland & Casco Highlands
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This could be the view on your morning commute.
Technology

There's a catch, of course, but it's an interesting one.
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http://carlsbadlifeinaction.com/

CONNECT WITH
RESIDENTS



“Research shows that if by 5th grade, if
youth have a positive experience in their
community, they’re much more likely to
stay in that community or come back to

that community after college.”

University of Nebraska Lincoln Extension — Central IV



e Second year of TechWomen Ambassador Week began on Nov. 14

* TechWomen|TechGirls committee hosts ninth grade girls across
the state to discuss STEM careers with women working in those
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Advancing Innovation




CONTINUE TO ENHANCE
YOUR PRODUCT



Creating a business-friendly regulatory environment

Support for startups and entrepreneurs

Building vibrant downtowns

Storefront beautification

Public transportation and good roads

Walkable neighborhoods

Maintaining low crime/safe neighborhoods

Developing good schools

Increasing greenways, trails and other natural resource offerings

How a 19th-Century Town Became a New

Millennium Marvel

C > world's textile leader, Manchester had to let go of the past before it could move forware
By COLINWOODARD | Febn ary 12 2016

ster Historic Association
. Thompson came to New Hampshire’s largest RECUTTTE SoRES
r the 1972 presidential campaign, he described it
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as “a broken down mill town with an a; e Chamber of
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FOR MORE INFORMATION

Talent
Attraction

e Download at AboutDCl.com

 Talent Attraction Blog Series:
aboutdci.com/dci-blog.

 Email for a digital copy:
Dariel.Curren@AboutDCl.com

e Email info@nheconomy.com
with thoughts/suggestions!
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Questions?

THANK YOU!




